LOOK TO VIDEO

Pervasive Video Users Do UC 30% More

We call it the UC ADOPTION DILEMMA!
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What do today's ITDMs want most? They But workers are stuck in It's not just about travel
want their end-users to embrace all the an IM and Email rut. The trick is savings anymore, UC is
UC tools at their disposal. Market trends to make them take the next about increasing produc-
are creating a range of desktop- step to resolve the DILEMMA! tivity and

oriented technologies. revenue.

In a showdown between businesses using typical UC tools versus businesses
with pervasive Video Conferencing users, the advantage couldn't be clearer...
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VIDEO CONFERENCING SUPPORTS

THE NEW WORKPLACE
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Check out Logitech’s video conferencing playbook for
tips on how to resolve specific video conferencing situations
info.logitech.com/LooktoVideo.html
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