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DISCLOSURE INSIGHT ACTION

CO0. Introduction

CO0.1

(C0.1) Give a general description and introduction to your organization.

Founded in 1981 and headquartered in Lausanne, Switzerland, Logitech International S.A. is a Swiss public company listed on the SIX Swiss Exchange (LOGN) and the
Nasdag Global Select Market (LOGI).

Logitech’s mission is to help all people pursue their passions in a way that is good for people and the planet. We design, manufacture, and sell products that help businesses
thrive and bring people together when working, creating gaming, and streaming. We sell these products through a number of brands: Logitech, Logitech G (incl. ASTRO

Gaming, Streamlabs, and Blue Microphones), and Ultimate Ears. We do not operate joint ventures.

We sell our products to a network of customers in the Americas, EMEA & Asia Pacific. This includes direct sales to retailers, e-tailers and end consumers through our e-
commerce platform and indirect sales to end customers through our distributors.

The information presented throughout this response is representative of Logitech International S.A. as it operated in CY22 (01/01/2022 through 12/31 2022).

We have one production facility in Suzhou, China, operated since 1994. This facility currently handles approximately 40% of our total production of products. We outsource
the remaining production to contract manufacturers and Joint Design Manufacturers (JDM) located principally in Asia.

Our GHG inventory comprises Scope 1, 2 & 3 emissions. We achieved 3rd party certification of our Scope 1, 2 & 3 emission inventory, for the first time, in CY21 and again in
cy22.

Scope 1 & 2 GHG emissions comprise emissions from our production facility and offices. Our Scope 1 & 2 emissions constitute less than 1% of our Corporate Carbon

Footprint (CCF) but we take action on Scope 1 and 2 emissions to demonstrate leadership and accountability, meet stakeholder expectations, manage risk, and foster
innovation.

More than 99% of our CCF comprises scope 3 GHG emissions and we have ambitious targets to reduce those emissions by half, by 2030. As a products company, we are
acutely aware of the life-cycle impact of our products. The majority of our scope 3 emissions come from the 4 life-cycle stages of our products. Sourcing and manufacture
(Purchased Goods and services), Distribution, Consumer use and End-of-life.

There was no change to our reporting framework for GHG emissions in CY22. As per previous years, we continue to report by calendar year.

In FY19, we committed to the Paris Agreement to limit global warming to 1.5°C by 2050. We support international agreements and science-based approaches to support a
‘net-zero’ future, well before 2050. We prioritize absolute reductions across our value chain, while simultaneously neutralizing any residual GHG emissions year-on-year, with
investments in independently certified carbon offsets and carbon removals. Our Climate Pledge includes the following 2030 climate-action targets:

85% reduction of Scope 1 & 2 emissions compared to a 2019 baseline, with 100% of our electricity footprint addressed by purchasing renewable energy by 2030.

>50% reduction in our Scope 3 emissions by 2030, compared to a 2021 baseline.

100% removal of any residual Scope 1, 2 & 3 emissions that we cannot eliminate by 2030, through investment in carbon removal projects. By 2030, we will remove more
GHG emissions than we create by continuing our focus on absolute reduction of our carbon footprint.

>90% reduction of our Scope 1, 2 & 3 emissions well before 2050, compared to a 2021 baseline, with the removal of any residual emissions to achieve net-zero.

To achieve our Climate Pledge, we have adopted a climate strategy, which is centered on 4 pillars.

Reduce: This is the heart of our strategy. We design for sustainability - to ensure every generation of Logitech products and service is better than the last, with a reduced
carbon impact. We prioritize ambitious programs for climate action, which drive absolute reductions in our CCF.

Renew: We purchase renewable electricity to match our electricity footprint and work in partnership with our suppliers to catalyze the purchase of renewable electricity to
match energy demand and support the transition away from fossil fuels.

Restore: We address the full residual impact of our CCF by purchasing certified quality carbon offsets and carbon removals. We invest in these instruments to support the
people and the projects working to conserve and create carbon sinks while helping climate-impacted communities and ecosystems.

Rethink: We are rethinking how we do business, innovating our materials, supply chains, and go-to-market opportunities. We are changing our business model while
delivering aggressive, science-based, absolute reduction targets and renewable electricity on existing and new business models.
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Co.2

Reporting year

Start date
January 1 2022

End date

December 31 2022

Indicate if you are providing emissions data for past reporting years

No

Select the number of past reporting years you will be providing Scope 1 emissions data for

<Not Applicable>

Select the number of past reporting years you will be providing Scope 2 emissions data for

<Not Applicable>

Select the number of past reporting years you will be providing Scope 3 emissions data for

<Not Applicable>

C0.3

(C0.2) State the start and end date of the year for which you are reporting data and indicate whether you will be providing emissions data for past reporting
years.

(C0.3) Select the countries/areas in which you operate.

Argentina
Australia
Austria
Belgium
Brazil

Chile

China
Denmark
Finland
France
Germany
Greece
India
Indonesia
Ireland

Italy

Japan
Malaysia
Mexico
Netherlands
New Zealand
Norway
Philippines
Poland
Republic of Korea
Romania
Singapore
South Africa
Spain
Sweden
Switzerland
Taiwan, China
Thailand
Ukraine

United Arab Emirates
United Kingdom of Great Britain and Northern Ireland
United States of America

Viet Nam

C0.4

(C0.4) Select the currency used for all financial information disclosed throughout your response.

usb

C0.5

CDP
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(C0.5) Select the option that describes the reporting boundary for which climate-related impacts on your business are being reported. Note that this option should
align with your chosen approach for consolidating your GHG inventory.
Operational control

C0.8

(C0.8) Does your organization have an ISIN code or another unique identifier (e.g., Ticker, CUSIP, etc.)?

Indicate whether you are able to provide a unique identifier for your organization Provide your unique identifier

Yes, an ISIN code CH0025751329

C1. Governance

C11

(C1.1) Is there board-level oversight of climate-related issues within your organization?
Yes

Cl.1a

(C1.1a) Identify the position(s) (do not include any names) of the individual(s) on the board with responsibility for climate-related issues.

Position of Responsibilities for climate-related issues

individual or

committee

Chief We believe that full board oversight is important to ensure that ESG is part of, and aligned with, our overall Company strategy. As a result, our Board oversees our ESG programs, including climate
Executive action, with support at the committee level. Specifically, our Head of Global Operations and Sustainability (now Chief Executive Officer) leads our climate action-related programs, and regularly

Officer (CEO)  reports to our President and CEO (who sits on our Board of directors) and the Board.
In the last 24 months, the decision was taken at board-level to introduce an environmental, social and governance (ESG) metric that counts toward 10% of our annual compensation incentive plan

for our CEO and other named Executive Officers. This ESG metric covers five dimensions including carbon emission reduction targets, CDP performance and Dow Jones Sustainability Index
(DJSI) performance.

Cl1.1b

(C1.1b) Provide further details on the board’s oversight of climate-related issues.

Frequency with which Governance mechanisms Scope of |Please explain

climate-related issues are a |into which climate-related board-level

scheduled agenda item issues are integrated oversight

Scheduled — some meetings  Overseeing and guiding <Not
employee incentives Applicable> | Climate-related issues are a scheduled agenda item for some meetings. At those meetings, our Head of Operations & Sustainability
Reviewing and guiding provides recommendations and the Board's oversight encompasses reviewing and guiding strategy, overseeing the development of a
strategy transition plan and monitoring progress towards corporate targets.

Overseeing and guiding the
development of a transition
plan

Overseeing the setting of
corporate targets

Ct1.1d
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(C1.1d) Does your organization have at least one board member with competence on climate-related issues?

Board Criteria used to assess competence of board member(s) on climate-related issues Primary reason for | Explain why your organization does not have at
member(s) no board-level least one board member with competence on
have competence on climate-related issues and any plans to address
competence on climate-related board-level competence in the future
climate-related issues
issues

Row | Yes We assess climate competence taking into consideration a variety of factors, including but not limited to <Not Applicable> <Not Applicable>

1 backgrounds, experience, expertise, skills and training, etc., resulting in the ability of a director to provide

informed oversight of climate-related issues.

Our Board's knowledge and skills in this area is supported by regular updates and recommendations from our
Head of Operations & Sustainability and technical expertise in Logitech's global Sustainability Team and third-
party consultants. In the last two years, members of our board, including our Board Chair, President & CEO (who
is also on the board), were also involved in the TCFD process over the last year.

C1.2

(C1.2) Provide the highest management-level position(s) or committee(s) with responsibility for climate-related issues.

Position or committee
Chief Operating Officer (COO)

Climate-related responsibilities of this position
Developing a climate transition plan

Integrating climate-related issues into the strategy
Setting climate-related corporate targets

Coverage of responsibilities
<Not Applicable>

Reporting line
CEO reporting line

Frequency of reporting to the board on climate-related issues via this reporting line
Annually

Please explain
Our Head of Operations & Sustainability (now COO) has a reporting line to our President and CEO, who is on our Board. Our Head of Operations & Sustainability (now
COO) also reports on updates and provides recommendations to the Board directly at some Board meetings.

C1.3

(C1.3) Do you provide incentives for the management of climate-related issues, including the attainment of targets?

- Provide incentives for the management of climate-related issues Comment

Row 1 Yes Yes we provide incentives for the management of climate-related issues

C1.3a

(C1.3a) Provide further details on the incentives provided for the management of climate-related issues (do not include the names of individuals).

Entitled to incentive
Chief Executive Officer (CEQ)

Type of incentive
Monetary reward

Incentive(s)
Bonus - % of salary

Performance indicator(s)

Progress towards a climate-related target

Reduction in absolute emissions

Increased share of renewable energy in total energy consumption

Increased engagement with suppliers on climate-related issues

Increased value chain visibility (traceability, mapping, transparency)

Company performance against a climate-related sustainability index (e.g., DJSI, CDP Climate Change score etc.)

Incentive plan(s) this incentive is linked to
Short-Term Incentive Plan

Further details of incentive(s)

Beginning in 2022, we introduced an ESG metric that counts toward 10% of the annual incentive plan of our Group Management Team. Our Group Management Team
comprises our President and Chief Executive Officer, our Chief Financial Officer, our Head of Global Operations and Sustainability (now COO) and our General Counsel
(now Chief Legal Officer).
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Explain how this incentive contributes to the implementation of your organization’s climate commitments and/or climate transition plan

This ESG metric covers several dimensions including absolute carbon reduction targets, roll-out of our carbon transparency program of carbon footprinting products,
increasing our purchase of renewable electricity to progress towards our target, increasing engagement with suppliers to increase purchase of renewable electricity in our
supply chain, increasing uptake of design for sustainability strategies across the company to deliver lower-carbon products and improving our Carbon Disclosure Project
(CDP) performance and Dow Jones Sustainability Index (DJSI) performance.

The targets were developed to reflect the level of progress that was required in CY22, to achieve our 2030 targets and climate transition plan. These incentives focus
attention on year-on-year progress towards our long-term commitments.

Entitled to incentive
Chief Financial Officer (CFO)

Type of incentive
Monetary reward

Incentive(s)
Bonus - % of salary

Performance indicator(s)

Progress towards a climate-related target

Reduction in absolute emissions

Increased share of renewable energy in total energy consumption

Increased engagement with suppliers on climate-related issues

Increased value chain visibility (traceability, mapping, transparency)

Company performance against a climate-related sustainability index (e.g., DJSI, CDP Climate Change score etc.)

Incentive plan(s) this incentive is linked to
Short-Term Incentive Plan

Further details of incentive(s)

Beginning in 2022, we introduced an ESG metric that counts toward 10% of the annual incentive plan of our Group Management Team. Our Group Management Team
comprises our President and Chief Executive Officer, our Chief Financial Officer, our Head of Global Operations and Sustainability (now COO) and our General Counsel
(now Chief Legal Officer).

Explain how this incentive contributes to the implementation of your organization’s climate commitments and/or climate transition plan

This ESG metric covers several dimensions including absolute carbon reduction targets, roll-out of our carbon transparency program of carbon footprinting products,
increasing our purchase of renewable electricity to progress towards our target, increasing engagement with suppliers to increase purchase of renewable electricity in our
supply chain, increasing uptake of design for sustainability strategies across the company to deliver lower-carbon products and improving our Carbon Disclosure Project
(CDP) performance and Dow Jones Sustainability Index (DJSI) performance.

The targets were developed to reflect the level of progress that was required in CY22, to achieve our 2030 targets and climate transition plan. These incentives focus
attention on year-on-year progress towards our long-term commitments.

Entitled to incentive
Corporate executive team

Type of incentive
Monetary reward

Incentive(s)
Bonus - % of salary

Performance indicator(s)

Progress towards a climate-related target

Reduction in absolute emissions

Increased share of renewable energy in total energy consumption

Increased engagement with suppliers on climate-related issues

Increased value chain visibility (traceability, mapping, transparency)

Company performance against a climate-related sustainability index (e.g., DJSI, CDP Climate Change score etc.)

Incentive plan(s) this incentive is linked to
Short-Term Incentive Plan

Further details of incentive(s)

Beginning in 2022, we introduced an ESG metric that counts toward 10% of the annual incentive plan of our Group Management Team. Our Group Management Team
comprises our President and Chief Executive Officer, our Chief Financial Officer, our Head of Global Operations and Sustainability (now COO) and our General Counsel
(now Chief Legal Officer).

Explain how this incentive contributes to the implementation of your organization’s climate commitments and/or climate transition plan

This ESG metric covers several dimensions including absolute carbon reduction targets, roll-out of our carbon transparency program of carbon footprinting products,
increasing our purchase of renewable electricity to progress towards our target, increasing engagement with suppliers to increase purchase of renewable electricity in our
supply chain, increasing uptake of design for sustainability strategies across the company to deliver lower-carbon products and improving our Carbon Disclosure Project
(CDP) performance and Dow Jones Sustainability Index (DJSI) performance.

The targets were developed to reflect the level of progress that was required in CY22, to achieve our 2030 targets and climate transition plan. These incentives focus
attention on year-on-year progress towards our long-term commitments.

C2. Risks and opportunities
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CDP

ca.1

(C2.1) Does your organization have a process for identifying, assessing, and responding to climate-related risks and opportunities?
Yes

C2.1a

(C2.1a) How does your organization define short-, medium- and long-term time horizons?

Short-term Short-term is 0-2 years, which is broadly aligned with operational and financial planning.
Medium-term 2 5 Medium-term is 2-5 years, which is broadly aligned with strategic and capital planning
Long-term 5 50 Long-term is 5-50 years, which enables strategic consideration of longer-term risks and opportunities
C2.1b

(C2.1b) How does your organization define substantive financial or strategic impact on your business?

5% of profit before income taxes

Substantive financial or strategic impacts are impacts that significantly impact our capacity to meet our external commitments, policies and targets (including but not limited to
our Climate Pledge and related carbon reduction targets), are of significant and demonstrated concern to our stakeholders, or meet the SEC reporting materiality threshold of

Cca2.2
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(C2.2) Describe your process(es) for identifying, assessing and responding to climate-related risks and opportunities.

Value chain stage(s) covered
Direct operations

Upstream

Downstream

Risk management process
Integrated into multi-disciplinary company-wide risk management process

Frequency of assessment
More than once a year

Time horizon(s) covered
Short-term

Medium-term

Long-term

Description of process

Our TCFD R&O Framework is integrated into our multidisciplinary company-wide Enterprise Risk Management (ERM) process. This procedure aims to identify and control
risks to ensure positive business development, effective risk reporting, and legal compliance. Our R&O Framework has developed to reflect TCFD recommendations and
1SO 31000:

Establishing the context and risk identification:

To establish the context, we review evolving climate science, our commitments and goals, publicly available peer company reports, good practice standards, and societal
views. To identify R&Os, we conduct desktop reviews and interviews across Logitech (top-down, bottom-up and cross-functional). Our legal teams contribute insights on
regulatory developments and megatrends. We consider R&Os that have the potential to impact adversely affect our capacity to meet our commitments or have significant
reputational, financial or other impacts. As an outcome of this process, we identify a long-list of potential R&Os, which warrant further consideration and a range of financial
and other impacts that could arise from these R&Os. We work to identify the primary financial impact of concern, to enable analysis and evaluation as part of the next step.
The primary financial impact is not the only envisaged impact - it is selected because it is the primary concern and is usually a good proxy for financial risk more broadly.

Analyze and evaluate:

Our R&O categories and indicators of consequence and likelihood were developed by Logitech's Sustainability team and Internal Audit team, with external consultant
support. At this stage of the process, we use our R&O framework to complete a coarse and semi-quantitative analysis of the long-list of identified risks and develop a
preliminary risk register.

The top risks that are identified as part of this process are subject to scenario analysis. Focal questions are defined. Short-, medium- and long-term time horizons are
considered, to determine the most meaningful time horizon to focus on. We consider the full value chain and identify the primary value chain segments of concern when
looking at specific risk scenarios. For physical and transitional risks, we consider a number of climate-related scenarios (e.g. RCP 2.6, RCO 4.5, |[EA SDS, IEA SPS). All
decisions, assumptions and details are recorded.

We evaluate risks using the 4 x 4 risk matrix shown in our TCFD R&O Risk Framework on our website, to classify risks as Low, Medium or High, depending on the
consequence and likelihood assigned to the risk. We have also mapped our matrix to the CDP risk matrix to enable easy reporting to CDP. The Logitech Finance team and
Risk Owner carry out financial evaluations. Substantive financial or strategic impacts’ are impacts that could adversely affect our capacity to meet our external commitments,
policies and targets (including but not limited to our 1.5-degree pledge and related carbon reduction targets), be of high concern to our stakeholders AND/OR impacts that
meet the SEC reporting materiality threshold of 5% of profit before income taxes.

Manage & Report:

The treatment and management measures that we deploy for individual R&Os depend on the specific nature of the R&O. We follow the hierarchy of mitigation and prioritize
elimination at the source. We report our process, approach and findings as part of our annual CDP Submission and annual Sustainability Report, with supporting
information disclosed on our website.

Physical Risk Case Study:

During the last two years, Logitech's Sustainability team and Internal Audit worked with consultants to conduct a TCFD-aligned assessment of risks associated with longer-
term shifts to higher temperatures and resulting water stress in manufacturing locations. Interviews with the Logitech Sourcing & Sustainability teams indicated the 2030
horizon was the most useful time horizon to examine, considering current and future uncertainties & risk management opportunities. GPS coordinates for manufacturing
locations were obtained & overlain on spatial maps of water stress in a 2°C & 4°C world (RCP 4.5 and 8.5) and Aqueduct 2030 models. The models indicated water stress
hotspots in several areas worldwide, including, most notably, Taiwan (Medium exposure) and Suzhou (Medium exposure). These two locations are of significant interest to
Logitech because our own manufacturing facility & network of component suppliers are located in Suzhou and the semiconductor industry in Taiwan is a critical supplier.
Workshops were carried out to classify the likelihood and consequences using our risk framework and the risk of manufacturing direct cost increase was rated as Likely and
Moderate. Logitech's business and operating results could be significantly and adversely affected if water shortages impact our manufacturing supply chain in the identified
locations. A Risk Owner was assigned and a management strategy was developed including measures to optimize water use, catalyze business continuity planning and
optimize PCB designs and supply chain resilience.

Transitional Case Study:

During the last two years, the same team assessed risks associated with supply & demand dynamics for certain critical components & materials. Logitech products rely on
certain raw materials, which are at risk of becoming increasingly unavailable and/or more costly to procure, as society shifts towards a low-carbon economy. A review of
Logitech’s use of components and materials indicated copper and aluminum are critical materials of concern being used in cables, components, switches and various
products. Both copper & aluminum are closely linked to the transition to a low-carbon economy, both being needed to manufacture Electric Vehicles, solar panels, wind
turbines etc. Interviews with our manufacturing and sourcing teams indicated the primary financial impact of concern was raw material direct cost increase. Copper was
analyzed under the IEA SDA and STEPS scenarios to 2040, with the IEA SDS Scenario indicating copper demand, is likely to increase by 42% by 2040 as the total market
share of clean energy technologies rises from ~25% in 2020 to ~40% in 2040. The risk was categorized as Moderate and Likely over a long-term time horizon. Our Finance
and Commodity Management teams developed financial estimates. A Risk Owner was assigned (Head of Global Operations & Sustainability). A management strategy was
developed with measures to monitor, track and review commodity pricing, diversify suppliers, establish direct and indirect control of some critical materials, and develop new
product designs and develop more circular business models to build our capability to enable recovery of critical components and materials from our own products (closed
loop) or other sources (open loop).

C2.2a

CDP Page 7 of 95



(C2.2a) Which risk types are considered in your organization's climate-related risk assessments?

Relevance |Please explain

&

inclusion
Current Relevant, | Current regulations are relevant and always included. We continuously monitor existing and emerging legislation worldwide - such as product and packaging recyclability standards - to
regulation | always ensure any relevant risks or opportunities are proactively identified because regulation of our existing products and services can lead to increased direct costs.

included

Emerging | Relevant, |Risks relating to emerging regulation of products are closely monitored because these can adversely impact market access if they are not proactively identified and managed. For
regulation | always example, non-compliance with product or packaging regulations can potentially delay or inhibit market access and/or damage our relationship and reputation with customers. To manage
included | this risk, we monitor emerging regulations and work to develop internal compliance standards in advance of emerging regulation.

Technology Relevant, |Technology risks can take many forms and may include unsuccessful investment in new technologies to make our products less carbon-intensive. These risks are identified and assessed
always as part of our global sourcing evolution strategies and R&D project development process because of the potential for increased initial investment costs or subsequent unforeseen costs to
included | deliver the desired outcome. Technological developments can also create opportunities such as significantly increased demand for products and the differentiation of brands. We monitor

the landscape of technological solutions and advancements through attendance of trade shows and other surveillance processes to ensure risks and opportunities leading to potential
competitive advantage are identified early.

Legal Relevant, | Legal risks are relevant and always considered. Our Sustainability team partners with our legal team to assess legal and regulatory requirements and establish guidance to help ensure our
always communication of product sustainability performance is accurate, fair and compliant with all relevant legal requirements. New or unforeseen legal requirements could disrupt market access
included | leading to loss in revenue or require retrofitting and redesign of existing products, leading to increased direct costs. To manage this risk, we monitor emerging regulations and work to

develop internal best practice standards that require significantly more than what legislation requires, therefore allowing us to get out in advance of legal requirements and avoid non-
compliances.

Market Relevant, ' Market risks, such as risks associated with supply and demand dynamics for components and materials that are critical for Logitech and the low-carbon economy are relevant and always
always considered. Logitech business and operating results could be adversely affected if the supply of critical components and materials were disrupted or constrained or if supply and demand
included  dynamics led to increased freight and component costs. This could potentially lead to delays in new product releases and reduce operational predictability which collectively can impact

revenue, profitability, investment capacity and market share.

Reputation | Relevant, 'Reputational risks and opportunities arise when we commit to specific targets and report our performance against those targets in our annual sustainability report and other public
always communications.
included
Recognizing the reputational opportunity associated with sustainability reporting and transparency, we launched our "CarbonClarity" program last year to recognize the increasing demand
from consumers for carbon footprint information and transparent reporting of a product's impact. With our Carbon Clarity program, we were the first company in the electronics sector to
commit to reporting the carbon impact of each of our products on all of our boxes by 2025, and we believe this differentiates us in the market, building consumer engagement, trust and
brand loyalty with associated opportunities for reputational enhancement and increased brand value.

If customers were to lose faith in the Logitech brand, this could foreseeably lead to reduced revenue linked to reduced sales and demand for Logitech products. Recognizing the
reputational risks associated with sustainability reporting, we also arranged third-party certification of our Scope 1, 2, and 3 inventory this year, and we are pursuing a number of third-party
certifications to ensure we have effective processes in place to validate and verify the quality, accuracy, and credibility of our data, analysis, reporting, and communications. We report in
accordance with the Global Reporting Initiative (GRI) reporting standards and are working towards full alignment with the Sustainability Accounting Standards Board (SASB). We proactively
monitor regulatory developments in this area to ensure our reporting standards align with best practices and exceed foreseeable regulatory requirements worldwide. We also arrange third-
party audits and certification of our carbon data to validate the accuracy of our models and data.

Acute Relevant, | Acute physical risks are always considered. For example, risks associated with wildfires and acute flooding are assessed for office locations worldwide as part of business continuity
physical always planning. Inadequate consideration of these risks could lead to disruption of management process, business continuity, and associated loss of sales and revenues if our decision-making
included | processes are overly dependent on our workforce having access to one, or a small number of offices worldwide. Our business continuity, security and supply chain team (among others)
work to help prepare the company for the potential impacts of extreme weather events such as tornadoes, heavy rain, lightning, hurricanes and blizzards which can disrupt transport
infrastructure, introduce unforeseen logistical challenges and inhibit access to company facilities and assets. Control measures would include decentralisation of decision-making and IT
backup solutions to ensure key decision-makers and leaders have continual access to critical information for decision-making and business continuity.

Chronic Relevant, | Chronic physical risks are relevant and always included. If we do not consider chronic physical risks, we cannot anticipate and foresee longer-term trends linked to the location and nature
physical always of our assets and plan accordingly. In principle, this could lead to us over-investing or over-committing to an asset or location that is not viable for the long term. For example, we consider
included  how longer-term shifts to higher temperatures will introduce water stress risks, which could lead to increased direct or operating costs in our own production facility and supplier factories.
Higher temperatures can lead to droughts and reduced access to water, which could impact our manufacturing suppliers, who rely on water for production. This could, in turn, disrupt
supplier manufacturing and introduce additional direct and indirect costs for Logitech, inhibiting our ability to respond to customer demand for Logitech products and leading to lost revenue.
We plan our manufacturing contracts and locations in consideration of identified chronic physical risks, such as water stress, to avoid undue vulnerability to these risks over the longer term,
e.g., with short-term leases or manufacturing contracts and enforced business continuity plans.

ca2.3

(C2.3) Have you identified any inherent climate-related risks with the potential to have a substantive financial or strategic impact on your business?
Yes

C2.3a
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(C2.3a) Provide details of risks identified with the potential to have a substantive financial or strategic impact on your business.

Identifier
Risk 1

Where in the value chain does the risk driver occur?
Upstream

Risk type & Primary climate-related risk driver

Market Increased cost of raw materials

Primary potential financial impact
Increased direct costs

Climate risk type mapped to traditional financial services industry risk classification
<Not Applicable>

Company-specific description

Transitional risk of increased direct costs due to shortages/disruption of supply of critical components and materials for product manufacturing (e.g. copper for cables,
switches and products) in response to the growing demand for these commodities to fuel the transition to a low-carbon economy. Copper was selected as a proxy for a
number of critical materials, including aluminium.

Logitech products are reliant on certain raw materials, which are at risk of becoming increasingly unavailable and/or more costly to procure as society shifts towards a low-
carbon economy. A review of Logitech’s use of components and materials indicated copper and aluminium are critical materials of concern. Copper is used in Logitech
cables, components and switches and aluminium is used in a number of our products. Both copper and aluminium are closely linked to the transition to a low-carbon
economy, both being needed to manufacture Electric Vehicles, solar panels, wind turbines etc.

Time horizon
Long-term

Likelihood
Virtually certain

Magnitude of impact
Medium

Are you able to provide a potential financial impact figure?
Yes, an estimated range

Potential financial impact figure (currency)
<Not Applicable>

Potential financial impact figure — minimum (currency)
4200000

Potential financial impact figure — maximum (currency)
6300000

Explanation of financial impact figure

We monitor the price of critical commodities and materials on a weekly and quarterly basis, along with our use rate and spend per annum. Copper was analyzed under the
IEA SDA and STEPS scenarios to 2040, with the IEA SDS Scenario indicating copper demand is likely to increase by 42% by 2040. This uplift was applied to our current
range of annual spend.

Cost of response to risk
0

Description of response and explanation of cost calculation
The cost to respond to this risk is zero because we are doing it using existing resources, which are already baked into our current strategy

A Risk Owner has been assigned (Head of Global Operations and Sustainability, now COOQ), and our management strategy comprises several key elements:

- Logitech’s Global Sourcing Management team reviews, records, and reports raw material and exchange prices every week, including for copper and aluminum. We
actively work with our suppliers to manage the costs in our value chain and the impact of raw material increases.

- We continue to diversify our options for component sourcing with suppliers within and outside China and a combination of direct and indirect control of components and
critical suppliers.

- We have built flexibility into our sourcing activities with a focus on business continuity planning, second sourcing options, and growing supplier capability to meet demand.
- We design our products considering the cost of materials and sustainability, and introduce new products that are efficient given the market outlook. We evaluate our
portfolio regularly and stop producing products that are no longer viable, which could be due to cost or availability of materials.

Comment
No additional comments

C2.4

(C2.4) Have you identified any climate-related opportunities with the potential to have a substantive financial or strategic impact on your business?
Yes

C2.4a
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(C2.4a) Provide details of opportunities identified with the potential to have a substantive financial or strategic impact on your business.

Identifier
Opp1

Where in the value chain does the opportunity occur?
Downstream

Opportunity type
Markets

Primary climate-related opportunity driver
Access to new markets

Primary potential financial impact
Increased revenues through access to new and emerging markets

Company-specific description

Over the last number of years, we have seen significant consumer interest in climate-friendly products. As we implement our Design for Sustainability programs and
develop products with more and more environmental features (e.g., post-consumer recycled plastic, FSC-certified packaging, etc.), we are working with our retail and e-tail
partners to better communicate "climate-friendly" product features and inform consumer purchasing decisions.

Consumer insight studies indicate a significant % uplift in product sales is possible if a brand responds to the increasing consumer demand for more sustainable products
and transitions to more sustainable design thinking, coupled with effective, impactful, and authentic communication of brand values and product features. Our goal is to
provide consumers with choice and empower and enable them with Logitech experiences in a more sustainable way. Our experience indicates customers want this and are
increasingly making the switch to more and more sustainable options. With our evolved approach to communicating our impact and our performance, we are positioning
ourselves to differentiate in the market and satisfy a significant and growing consumer demand for climate-friendly products (a.k.a. low carbon products, circular products,
eco-friendly products, etc.)

Time horizon
Medium-term

Likelihood
Virtually certain

Magnitude of impact
Medium

Are you able to provide a potential financial impact figure?
Yes, an estimated range

Potential financial impact figure (currency)
<Not Applicable>

Potential financial impact figure — minimum (currency)
50

Potential financial impact figure — maximum (currency)
100

Explanation of financial impact figure
A 1% uplift in sales would equate to 50-60 million USD and preliminary feedback from one of partners in one of our key markets indicates an uplift of 8% - 12% may be
possible

Cost to realize opportunity
0

Strategy to realize opportunity and explanation of cost calculation

The cost to manage this risk is zero because we are doing it using existing resources, which are already baked into our current strategy. Carrying out consumer insight
studies and developing products and communication strategies that resonate with consumers is part of our core business. As long as Logitech continues to take a
leadership position in relation to this topic, compared to the competition, we can differentiate to win more market share and sales volume.

Comment
No additional comments

C3. Business Strategy
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(C3.1) Does your organization’s strategy include a climate transition plan that aligns with a 1.5°C world?
Row 1

Climate transition plan
Yes, we have a climate transition plan which aligns with a 1.5°C world

Publicly available climate transition plan
Yes

Mechanism by which feedback is collected from shareholders on your climate transition plan
We have a different feedback mechanism in place

Description of feedback mechanism
We share our transition plan as part of our annual investor day (AID) and as part of routine engagements with investment funds and investor advisory groups and request
and receive feedback as part of these engagement. We also share our transition plan with our Board (representing shareholders) and similarly ask and receive feedback in
that way.

Frequency of feedback collection
More frequently than annually

Attach any relevant documents which detail your climate transition plan (optional)
Not Applicable

Explain why your organization does not have a climate transition plan that aligns with a 1.5°C world and any plans to develop one in the future
<Not Applicable>

Explain why climate-related risks and opportunities have not influenced your strategy
<Not Applicable>

C3.2

(C3.2) Does your organization use climate-related scenario analysis to inform its strategy?

Use of climate-related scenario Primary reason why your organization does not use climate-related | Explain why your organization does not use climate-related scenario analysis to
analysis to inform strategy scenario analysis to inform its strategy inform its strategy and any plans to use it in the future

Row | Yes, qualitative and quantitative <Not Applicable> <Not Applicable>
4

C3.2a
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(C3.2a) Provide details of your organization’s use of climate-related scenario analysis.

Climate- Scenario |Temperature |Parameters, assumptions, analytical choices
related analysis alignment of

scenario coverage |scenario

Physical |RCP || Company- |<Not As per good practice, when looking at specific risks, we consider several climate-related scenarios, including but not limited to RCP 2.6. Our Climate Pledge is to
climate 126 | \ide Applicable> uphold the 1.5C scenario; however, in line with good practice, we adopt a conservative (worst-case) scenario approach when modeling climate risk and assessing
scenarios

scenarios of greater temperature increase.

The scenario, parameters, assumptions, and analytical choices for individual risk scenarios are specific to the risk under review. We work with suitably qualified third-
party consultant specialists; this information is recorded as part of the assessment process. We have used this scenario when considering company-wide risks like:
- chronic physical risks relating to extreme weather

More specifically, and as an example, in the case of extreme weather modeling, we chose to analyze the 2030 scenario for RCP4.5 and RCP8.5 to determine which
scenario would provide the most compelling data for decision-making.

As another example, for heatwaves, Our consultants confirmed the following:

Parameters: No parameters are associated with using this scenario model

Assumptions: Under the RCP 2.6 scenario, we assume this is the best-case scenario for limiting anthropogenic climate change, a global temperature rise below 2°C
by 2100, and a major turnaround in climate policies occur.

Analytical choices: Timeframes assessed were 2030.

Physical |RCP || Company- |<Not As per good practice, when looking at specific risks, we consider several climate-related scenarios, including but not limited to RCP 4.5. Our Climate Pledge is to
°‘i"‘a'e_ 45 | wide Applicable> uphold the 1.5C scenario; however, in line with good practice, we adopt a conservative (worst-case) scenario approach when modeling climate risk and assessing
scenarios

scenarios of greater temperature increase.

The scenario, parameters, assumptions, and analytical choices for individual risk scenarios are specific to the risk under review. We work with suitably qualified third-
party consultant specialists; this information is recorded during the assessment. In 2021 we used this scenario when considering company-wide risks like:

- chronic physical risks relating to extreme weather; and

- chronic physical risks relating to prolonged temperature increase and water stress

More specifically, and as an example, in the case of water scarcity modeling, we chose to analyze the 2030 scenario for RCP4.5 and RCP8.5 to determine which
scenario would provide the most compelling data for decision-making.

Our consultants confirmed the following:

Parameters: No parameters are associated with using this scenario model.

Assumptions: Under the RCP 4.5 scenario, we assume this is the basis for low-medium-case climate change scenarios and represents a world with carbon emissions
peaking and declining by 2040.

Analytical choices: Timeframes assessed were 2030.

Physical |RCP | Company- | <Not As per good practice, when looking at specific risks, we consider several climate-related scenarios, including but not limited to RCP 8.5. Our Climate Pledge is to
climate 185 || \ide Applicable> uphold the 1.5C scenario; however, in line with good practice, we adopt a conservative (worst-case) scenario approach when modeling climate risk and assessing
scenarios

scenarios of greater temperature increase.

The scenario, parameters, assumptions, and analytical choices for individual risk scenarios are specific to the risk under review. We work with suitably qualified third-
party consultant specialists; this information is recorded as part of the assessment process. We have used this scenario when considering company-wide risks like:
- chronic physical risks relating to prolonged temperature increase and water stress

Our consultants confirmed the following:

Parameters: No parameters are associated with using this scenario model

Assumptions: Under the RCP 8.5 scenario, we assume this is the basis for worst-case climate change scenarios. It is the business-as-usual (BAU) scenario in which
emissions continue to rise.

Analytical choices: Timeframes assessed were 2030.

Transition |IEA | Company- | <Not The scenario, parameters, assumptions and analytical choices for individual risk scenarios are specific to the risk that is under review. We work with suitably qualified
scenarios | SDS || ide Applicable> third-party consultant specialists; this information is recorded as part of the assessment process. In 2021 we used this scenario when considering company-wide risks
like:

- market risks relating to increased demand for materials that are critical to both Logitech and the transition of low-carbon technologies

Our consultants confirmed the following:

Qualitative analysis

Assumptions: This scenario model assumes all energy-related SDGs and all current net-zero pledges are achieved, with advanced economies reaching net zero
emissions by 2050, China by 2060 and all others by 2070 at the latest.

Analytical choices

The timeframes assessed for two of the materials reviewed under this scenario model were 2030 and 2040. Projections on the increased demand for the two
materials were taken from International Energy Agency (IEA) and Wood Mackenzie. Information on legislative change was extracted from the EU Commission
website and news articles.

C3.2b
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(C3.2b) Provide details of the focal questions your organization seeks to address by using climate-related scenario analysis, and summarize the results with
respect to these questions.

Row 1

Focal questions
When carrying out climate-related scenario analysis, our focal questions for the above scenarios included the following key questions:
A) Which climate scenarios and time horizons are the most meaningful to look at for water scarcity risks?
B) Which offices, factories, or assets are at greatest risk?
C) Where in our value chain can we expect the greatest potential impacts?
D) What is the level of inherent risk, not considering current control and management measures? What control and management measures should be put in place?

Results of the climate-related scenario analysis with respect to the focal questions
We started the scenario modeling process by looking at the 2050 time horizon. However, feedback from stakeholders in the initial few sharing sessions indicated the 2030
time horizon was more meaningful for key stakeholders and decision-makers because it was (a) sufficiently long-term to trigger new perspectives beyond day-to-day
operational risk management; and (b) reasonably easy to visualize "in our lifetime" and therefore presenting a compelling case for action. For many risks (e.g., extreme
weather), the team modeled RCP4.5 and RCP8.5 to determine which scenario would provide the most compelling insights for decision-making & found minimal differences
between both models for 2030. That helped the team decide to focus on RCP 4.5 for the internal insight-sharing sessions (because R&Os identified under RCP4.5 would be
intuitively understood also to be required under RCP8.5).

With multiple Logitech facilities & supplier facilities across the world, Logitech was asking which offices and factories were the most vulnerable. The analysis answered this
question by creating a color-coded global map of Logitech & supplier facilities to indicate high, medium, and low inherent vulnerability to extreme weather and water scarcity
for RCP2.6, 4.5, and/or 8.5. As mentioned previously, this helped Logitech identify areas like Taiwan and Suzhou, which are of particular interest and subject to more
profound analysis, for water scarcity risks, for example.

Analysis of the value chain helped us understand which segments of the value chain are at greatest risk. This insight helped us review, validate, or justify the nomination of
specific Risk Owners because many Logitech roles are already clearly responsible for specific value chain segments. The majority of the risks identified and assessed as
part of the scenario analysis potentially have the greatest impact on upstream manufacturing and sourcing and/or downstream distribution. Both of these value chain
segments are owned by the Head of Operations and Sustainability who was, therefore, the clear Risk Owner.

Analyzing the inherent risks (rather than residual risks) helped us to build consensus across teams concerning where we have substantial or significant potential impacts
(as reported in other sections of this questionnaire) and fully acknowledge and appreciate the importance of existing control measures that have often evolved over time
e.g., our sourcing strategies for components and materials in short supply. Establishing this shared understanding of the inherent risks and the value of the existing control
measures helped us identify opportunities for additional and improved control measures, including a new commitment to review and update our risk assessment on an
annual basis to ensure new insights from the TCFD process and climate scenario analysis are integrated into our existing ERM process to bring additional perspective.

C3.3
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(C3.3) Describe where and how climate-related risks and opportunities have influenced your strategy.

Have climate- | Description of influence
related risks

and

opportunities

influenced

your strategy

in this area?
Products | Yes Our products & services strategy has been influenced by the opportunity to develop lower-carbon products to reduce our upstream carbon footprint, appeal to new consumer markets
and with an interest in sustainability & develop associated revenue opportunities. Scope 3 emissions from “Purchased Goods & Services” are the largest part of our inventory and largely
services come from sourcing of raw materials & manufacturing. To reduce these emissions & create lower-carbon products, we developed our design for sustainability (DfS) framework to enable

consideration of sustainability impact alongside cost, schedule and consumer experience. In tandem with that, we invested in a sustain-marketing framework to ensure the lower-carbon
features of the relevant products are communicated fairly, accurately, and transparently.

As the most substantial decisions made to date, we implemented post-consumer recycled plastic (aka Next Life Plastic), low-carbon aluminum & FSC-certified packaging at scale across
our full portfolio. For example, our Next Life Plastic program started in 2018 and has expanded year-on-year to create a portfolio of choice for consumers who wish to purchase and
support lower-carbon products. By March 2023, 58% of Logitech products included Next Life Plastic, which is now used across all our product categories, and we estimate this use of
Next Life Plastic at scale generated a carbon reduction of 27,000+ tCO2 in CY22, compared to the do nothing (virgin plastic) scenario. Next Life Plastic is just one of a number of
sustainable design features, which we have developed and now implement at scale and this progress is accompanied by campaigns on web and social communicating the improved
range of options for conscientious consumers.

We expect our product strategy to be continuously influenced by this opportunity over the long term (5-30 years). Direct costs increased initially, but we have now achieved cost
neutrality (compared to virgin plastic) due to our strategic decision to implement PCR at scale, which allowed us to negotiate bulk contracts. In the longer term, we expect to see revenue
increases as Logitech differentiates in the market and attracts new customers and markets. A 1% uplift in sales would equate to 50-60 million USD, and preliminary feedback from one
of our partners in one of our key markets indicates an uplift of 8% - 12% may be possible.

Supply Yes Our supply chain strategy has been influenced by the opportunity to use more efficient production processes and transition away from fossil fuels to reduce the carbon intensity of

chain manufacturing. The Scope 3 Purchased Goods and Services segment of our inventory is our largest corporate footprint segment. The majority of that segment comes from sourcing raw
and/or materials and manufacturing products. To minimize emissions from this segment, we surveyed our Tier 1 suppliers to understand what proportion of this total estimated footprint could be
value directly influenced and what opportunities were most compelling to pursue. With our supplier engagement strategy, we identified a significant opportunity to reduce our Scope 3

chain emissions by catalyzing Tier 1 supplier transition to renewable electricity through purchasing renewable electricity certificates (IRECs). Our TCFD risk assessment further supported the

decision to pursue this direction by examining risks associated with power security, PPAs, offsets, and other instruments in China.

One of the most substantial and strategic decisions we made to date was to decide to launch a Logitech-sponsored Renewable Electricity Platform to catalyze bulk purchase of third-
party certified renewable electricity for supplier factories engaged in Logitech manufacturing. The program was rolled out in 2020. In CY22, with more than 30 supplier factories
participating, renewable electricity instruments were purchased to address more than 75,000 tCO2e of our Scope 3 footprint. We have sent an internal goal to engage 100% of our Tier
1 suppliers in this program by 2025, so we expect our strategy to be influenced over the medium (3-5 year) term.

Investment | Yes Our R&D investment strategy has been influenced by the opportunity to develop lower-carbon products and services to tackle our upstream carbon footprint and appeal to consumer

in R&D segments with an interest in low-carbon products and associated new and expanded markets and revenue opportunities. As a design-focused company, we see the value of investing
in R&D and innovating to grow our Design for Sustainability (DfS) capability and Circularity Explorations. This means moving towards longer-lasting, more repairable products, new
service-based business models, and reverse logistic capabilities. We expect our investment strategy to be influenced over the medium term (3-5 years) as we continuously conduct
market research to prepare our portfolio for the long-term transition to energy efficiency.

As one of the most substantial business decisions made to date, we launched a number of R&D partnerships in the last three years to specifically look at the sustainability aspects of
product development. For example, we launched a collaboration with polymer research body Applied Polymer Technologies (APT) and invested $10 million to trial a range of lower-
impact alternatives to existing materials to identify emerging technologies, processes, and design solutions that will be central to reducing these impacts in future products. APT is
focused on trialing and qualifying new rigid polymers with improved environmental performance as well as the additional benefits of new colors, surface finishes, and effects.

Operations | Yes Our strategy in operations has been impacted by the opportunity to use lower-emission sources of energy and transition away from fossil fuels, as part of inspiring our value chain
partners to do the same. Scope 1 & 2 emissions from our operations account for less than 1% of our total greenhouse gas inventory. Still, we have developed our strategy also to target
our own Scope 1 & 2 emissions because our risk and opportunities analysis highlighted a compelling opportunity to lead the way for our suppliers and demonstrate climate leadership
by transitioning our own operations away from fossil fuels, in advance of requesting suppliers to do the same. As the most substantial business decision made to date, we decided to
commit to 100% renewable electricity across our production facility and all our offices and to purchase carbon removals to address our residual emissions, by 2030.

In CY22 we achieved 95% renewable electricity and we purchased removals to address the balance of our Scope 1 emissions. We are already sharing this progress with suppliers as

part of efforts to engage suppliers to partner with us on the same journey. We expect our investment strategy to be influenced over the medium to long-term term (2-10 years) as we
continue to purchase renewable electricity and work towards our 100% goal for our own operations, while also engaging suppliers to join us on the journey.

C3.4

(C3.4) Describe where and how climate-related risks and opportunities have influenced your financial planning.

Financial planning Description of influence

elements that have been

influenced
Row | Direct costs For example, we recognise the market risk associated with the increased direct cost of raw materials and critical components and have put measures in place to manage those
1 risks. Those measures include financial planning activities, supplier cost negotiations, and diversification of sourcing strategies for identified commodities and components to

enable flexibility.

A Risk Owner has been assigned (Head of Global Operations and Sustainability, now COO), and our management strategy comprises several key elements:

- Logitech’s Global Sourcing Management team reviews, records, and reports raw material and exchange prices every week, including for copper and aluminum. We actively
work with our suppliers to manage the costs in our value chain and the impact of raw material increases.

- We continue to diversify our financial plans to include options for component sourcing with suppliers within and outside China and a combination of direct and indirect control of
components and critical suppliers.

- We have built flexibility into our sourcing activities with a focus on financial planning, business continuity planning, second sourcing options, and growing supplier capability to
meet demand.

- We design our products considering the cost of materials and sustainability, and introduce new products that are efficient given the market outlook and financial plans. We
evaluate our portfolio regularly and stop producing products that are no longer viable, which could be due to cost or availability of materials.

C3.5
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(C3.5) In your organization’s financial accounting, do you identify spending/revenue that is aligned with your organization’s climate transition?

Identification of spending/revenue that is aligned with your organization’s climate
transition

Row | No, but we plan to in the next two years <Not Applicable>

1

C4. Targets and performance

Indicate the level at which you identify the alignment of your spending/revenue with a sustainable finance
taxonomy

C4A1

(C4.1) Did you have an emissions target that was active in the reporting year?

Absolute target

C4.1a

CDP

(C4.1a) Provide details of your absolute emissions target(s) and progress made against those targets.

Target reference number
Abs 1

Is this a science-based target?

Yes, we consider this a science-based target, and the target is currently being reviewed by the Science Based Targets initiative

Target ambition
1.5°C aligned

Year target was set
2020

Target coverage
Company-wide

Scope(s)
Scope 1
Scope 2

Scope 2 accounting method
Market-based

Scope 3 category(ies)
<Not Applicable>

Base year
2019

Base year Scope 1 emissions covered by target (metric tons CO2e)

895

Base year Scope 2 emissions covered by target (metric tons CO2e)

1955

Base year Scope 3, Category 1: Purchased goods and services emissions covered by target (metric tons CO2e¢)

<Not Applicable>

Base year Scope 3, Category 2:

<Not Applicable>

Base year Scope 3, Category 3:

<Not Applicable>

Base year Scope 3, Category 4:

<Not Applicable>

Base year Scope 3, Category 5:

<Not Applicable>

Base year Scope 3, Category 6:

<Not Applicable>

Base year Scope 3, Category 7:

<Not Applicable>

Base year Scope 3, Category 8:

<Not Applicable>

Base year Scope 3, Category 9:

<Not Applicable>

Capital goods emissions covered by target (metric tons CO2e)

Fuel-and-energy-related activities (not included in Scopes 1 or 2) emissions covered by target (metric tons CO2e)

Upstream transportation and distribution emissions covered by target (metric tons CO2e)

Waste generated in operations emissions covered by target (metric tons CO2e)

Business travel emissions covered by target (metric tons CO2e)

Employee commuting emissions covered by target (metric tons CO2e)

Upstream leased assets emissions covered by target (metric tons CO2e)

Downstream transportation and distribution emissions covered by target (metric tons CO2e)

Base year Scope 3, Category 10: Processing of sold products emissions covered by target (metric tons CO2e)

<Not Applicable>
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Base year Scope 3, Category 11: Use of sold products emissions covered by target (metric tons CO2e¢)
<Not Applicable>

Base year Scope 3, Category 12: End-of-life treatment of sold products emissions covered by target (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 13: Downstream leased assets emissions covered by target (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 14: Franchises emissions covered by target (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 15: Investments emissions covered by target (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Other (upstream) emissions covered by target (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Other (downstream) emissions covered by target (metric tons CO2e)
<Not Applicable>

Base year total Scope 3 emissions covered by target (metric tons CO2e)
<Not Applicable>

Total base year emissions covered by target in all selected Scopes (metric tons CO2e)
2850

Base year Scope 1 emissions covered by target as % of total base year emissions in Scope 1
100

Base year Scope 2 emissions covered by target as % of total base year emissions in Scope 2
100

Base year Scope 3, Category 1: Purchased goods and services emissions covered by target as % of total base year emissions in Scope 3, Category 1:
Purchased goods and services (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 2: Capital goods emissions covered by target as % of total base year emissions in Scope 3, Category 2: Capital goods (metric
tons CO2e)
<Not Applicable>

Base year Scope 3, Category 3: Fuel-and-energy-related activities (not included in Scopes 1 or 2) emissions covered by target as % of total base year
emissions in Scope 3, Category 3: Fuel-and-energy-related activities (not included in Scopes 1 or 2) (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 4: Upstream transportation and distribution covered by target as % of total base year emissions in Scope 3, Category 4: Upstream
transportation and distribution (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 5: Waste generated in operations emissions covered by target as % of total base year emissions in Scope 3, Category 5: Waste
generated in operations (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 6: Business travel emissions covered by target as % of total base year emissions in Scope 3, Category 6: Business travel (metric
tons CO2e)
<Not Applicable>

Base year Scope 3, Category 7: Employee commuting covered by target as % of total base year emissions in Scope 3, Category 7: Employee commuting
(metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 8: Upstream leased assets emissions covered by target as % of total base year emissions in Scope 3, Category 8: Upstream
leased assets (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 9: Downstream transportation and distribution emissions covered by target as % of total base year emissions in Scope 3,
Category 9: Downstream transportation and distribution (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 10: Processing of sold products emissions covered by target as % of total base year emissions in Scope 3, Category 10:
Processing of sold products (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 11: Use of sold products emissions covered by target as % of total base year emissions in Scope 3, Category 11: Use of sold
products (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 12: End-of-life treatment of sold products emissions covered by target as % of total base year emissions in Scope 3, Category 12:
End-of-life treatment of sold products (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 13: Downstream leased assets emissions covered by target as % of total base year emissions in Scope 3, Category 13:
Downstream leased assets (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 14: Franchises emissions covered by target as % of total base year emissions in Scope 3, Category 14: Franchises (metric tons
CO2e)
<Not Applicable>
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Base year Scope 3, Category 15: Investments emissions covered by target as % of total base year emissions in Scope 3, Category 15: Investments (metric tons
CO2e)
<Not Applicable>

Base year Scope 3, Other (upstream) emissions covered by target as % of total base year emissions in Scope 3, Other (upstream) (metric tons CO2e¢)
<Not Applicable>

Base year Scope 3, Other (downstream) emissions covered by target as % of total base year emissions in Scope 3, Other (downstream) (metric tons CO2e¢)
<Not Applicable>

Base year total Scope 3 emissions covered by target as % of total base year emissions in Scope 3 (in all Scope 3 categories)
<Not Applicable>

Base year emissions covered by target in all selected Scopes as % of total base year emissions in all selected Scopes
100

Target year
2030

Targeted reduction from base year (%)
85

Total emissions in target year covered by target in all selected Scopes (metric tons CO2e) [auto-calculated]
427.5

Scope 1 emissions in reporting year covered by target (metric tons CO2e)
421

Scope 2 emissions in reporting year covered by target (metric tons CO2e)
846

Scope 3, Category 1: Purchased goods and services emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 2: Capital goods emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 3: Fuel-and-energy-related activities (not included in Scopes 1 or 2) emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 4: Upstream transportation and distribution emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 5: Waste generated in operations emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 6: Business travel emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 7: Employee commuting emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 8: Upstream leased assets emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 9: Downstream transportation and distribution emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 10: Processing of sold products emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 11: Use of sold products emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 12: End-of-life treatment of sold products emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 13: Downstream leased assets emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 14: Franchises emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 15: Investments emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Other (upstream) emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Other (downstream) emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Total Scope 3 emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Total emissions in reporting year covered by target in all selected scopes (metric tons CO2e)
1267

Does this target cover any land-related emissions?
No, it does not cover any land-related emissions (e.g. non-FLAG SBT)

% of target achieved relative to base year [auto-calculated]
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65.3457172342621

Target status in reporting year
Underway

Please explain target coverage and identify any exclusions

Coverage: This target includes 100% of our Scope 1 and Scope 2 emissions. It is a company-wide target.

Exclusions: None

We have submitted this target to SBTi for validation and we understand it complies with the relevant SBTi requirements and standards so we believe it is science-based

Plan for achieving target, and progress made to the end of the reporting year

Since 2019, we have achieved a 56% reduction in our Scope 1 & 2 emissions and are on track to achieve our 2030 target. Our climate action plan for Scope 1 & 2
emissions includes several measures to reduce our absolute impact and transition to 100% renewable electricity.

For Scope 1 emissions, we are working to reduce our use of remaining refrigerants and gas. When moving to new offices, we avoid offices powered by gas and
preferentially choose offices that run on electricity (renewable). Our production facility has energy and resource efficiency programs, which generate carbon reductions
year-on-year through monitoring and auditing energy consumption and upgrading relevant equipment. We also have an active program to reduce our use of certain
refrigerants by transitioning to alternatives and reducing leaks and fugitive emissions. For Scope 2 emissions, we utilize renewable tariffs (where available) or purchase
EACs to match our footprint.

List the emissions reduction initiatives which contributed most to achieving this target
<Not Applicable>

Target reference number
Abs 2

Is this a science-based target?
Yes, we consider this a science-based target, and the target is currently being reviewed by the Science Based Targets initiative

Target ambition
1.5°C aligned

Year target was set
2020

Target coverage
Company-wide

Scope(s)
Scope 3

Scope 2 accounting method
<Not Applicable>

Scope 3 category(ies)

Category 1: Purchased goods and services

Category 2: Capital goods

Category 3: Fuel-and-energy-related activities (not included in Scopes 1 or 2)
Category 4: Upstream transportation and distribution
Category 5: Waste generated in operations

Category 6: Business travel

Category 7: Employee commuting

Category 8: Upstream leased assets

Category 9: Downstream transportation and distribution
Category 10: Processing of sold products

Category 11: Use of sold products

Category 12: End-of-life treatment of sold products
Category 13: Downstream leased assets

Category 14: Franchises

Category 15: Investments

Base year
2021

Base year Scope 1 emissions covered by target (metric tons CO2e)
<Not Applicable>

Base year Scope 2 emissions covered by target (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Category 1: Purchased goods and services emissions covered by target (metric tons CO2e)
903684

Base year Scope 3, Category 2: Capital goods emissions covered by target (metric tons CO2e)
46733

Base year Scope 3, Category 3: Fuel-and-energy-related activities (not included in Scopes 1 or 2) emissions covered by target (metric tons CO2e)
5135

Base year Scope 3, Category 4: Upstream transportation and distribution emissions covered by target (metric tons CO2e)
125068

Base year Scope 3, Category 5: Waste generated in operations emissions covered by target (metric tons CO2e)
37

Base year Scope 3, Category 6: Business travel emissions covered by target (metric tons CO2e)
1200

Base year Scope 3, Category 7: Employee commuting emissions covered by target (metric tons CO2e)
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Base year Scope 3, Category 8: Upstream leased assets emissions covered by target (metric tons CO2e)
580

Base year Scope 3, Category 9: Downstream transportation and distribution emissions covered by target (metric tons CO2e)
18309

Base year Scope 3, Category 10: Processing of sold products emissions covered by target (metric tons CO2e)
0

Base year Scope 3, Category 11: Use of sold products emissions covered by target (metric tons CO2e¢)
441330

Base year Scope 3, Category 12: End-of-life treatment of sold products emissions covered by target (metric tons CO2e)
92348

Base year Scope 3, Category 13: Downstream leased assets emissions covered by target (metric tons CO2e)
0

Base year Scope 3, Category 14: Franchises emissions covered by target (metric tons CO2e)
0

Base year Scope 3, Category 15: Investments emissions covered by target (metric tons CO2e)
0

Base year Scope 3, Other (upstream) emissions covered by target (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Other (downstream) emissions covered by target (metric tons CO2e)
<Not Applicable>

Base year total Scope 3 emissions covered by target (metric tons CO2e)
1641424

Total base year emissions covered by target in all selected Scopes (metric tons CO2e)
1641424

Base year Scope 1 emissions covered by target as % of total base year emissions in Scope 1
<Not Applicable>

Base year Scope 2 emissions covered by target as % of total base year emissions in Scope 2
<Not Applicable>

Base year Scope 3, Category 1: Purchased goods and services emissions covered by target as % of total base year emissions in Scope 3, Category 1:
Purchased goods and services (metric tons CO2e)
100

Base year Scope 3, Category 2: Capital goods emissions covered by target as % of total base year emissions in Scope 3, Category 2: Capital goods (metric
tons CO2e)
100

Base year Scope 3, Category 3: Fuel-and-energy-related activities (not included in Scopes 1 or 2) emissions covered by target as % of total base year
emissions in Scope 3, Category 3: Fuel-and-energy-related activities (not included in Scopes 1 or 2) (metric tons CO2e)
100

Base year Scope 3, Category 4: Upstream transportation and distribution covered by target as % of total base year emissions in Scope 3, Category 4: Upstream
transportation and distribution (metric tons CO2e)
100

Base year Scope 3, Category 5: Waste generated in operations emissions covered by target as % of total base year emissions in Scope 3, Category 5: Waste
generated in operations (metric tons CO2e)
100

Base year Scope 3, Category 6: Business travel emissions covered by target as % of total base year emissions in Scope 3, Category 6: Business travel (metric
tons CO2e)
100

Base year Scope 3, Category 7: Employee commuting covered by target as % of total base year emissions in Scope 3, Category 7: Employee commuting
(metric tons CO2e)
100

Base year Scope 3, Category 8: Upstream leased assets emissions covered by target as % of total base year emissions in Scope 3, Category 8: Upstream
leased assets (metric tons CO2e)
100

Base year Scope 3, Category 9: Downstream transportation and distribution emissions covered by target as % of total base year emissions in Scope 3,
Category 9: Downstream transportation and distribution (metric tons CO2e)
100

Base year Scope 3, Category 10: Processing of sold products emissions covered by target as % of total base year emissions in Scope 3, Category 10:
Processing of sold products (metric tons CO2e)
100

Base year Scope 3, Category 11: Use of sold products emissions covered by target as % of total base year emissions in Scope 3, Category 11: Use of sold
products (metric tons CO2e)
100

Base year Scope 3, Category 12: End-of-life treatment of sold products emissions covered by target as % of total base year emissions in Scope 3, Category 12:
End-of-life treatment of sold products (metric tons CO2e¢)
100
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Base year Scope 3, Category 13: Downstream leased assets emissions covered by target as % of total base year emissions in Scope 3, Category 13:
Downstream leased assets (metric tons CO2e)
100

Base year Scope 3, Category 14: Franchises emissions covered by target as % of total base year emissions in Scope 3, Category 14: Franchises (metric tons
CO2e)
100

Base year Scope 3, Category 15: Investments emissions covered by target as % of total base year emissions in Scope 3, Category 15: Investments (metric tons
CO2e)
100

Base year Scope 3, Other (upstream) emissions covered by target as % of total base year emissions in Scope 3, Other (upstream) (metric tons CO2e)
<Not Applicable>

Base year Scope 3, Other (downstream) emissions covered by target as % of total base year emissions in Scope 3, Other (downstream) (metric tons CO2e)
<Not Applicable>

Base year total Scope 3 emissions covered by target as % of total base year emissions in Scope 3 (in all Scope 3 categories)
100

Base year emissions covered by target in all selected Scopes as % of total base year emissions in all selected Scopes
100

Target year
2030

Targeted reduction from base year (%)
50

Total emissions in target year covered by target in all selected Scopes (metric tons CO2e) [auto-calculated]
820712

Scope 1 emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 2 emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Category 1: Purchased goods and services emissions in reporting year covered by target (metric tons CO2e)
819804

Scope 3, Category 2: Capital goods emissions in reporting year covered by target (metric tons CO2e)
51533

Scope 3, Category 3: Fuel-and-energy-related activities (not included in Scopes 1 or 2) emissions in reporting year covered by target (metric tons CO2e)
4669

Scope 3, Category 4: Upstream transportation and distribution emissions in reporting year covered by target (metric tons CO2e)
58198

Scope 3, Category 5: Waste generated in operations emissions in reporting year covered by target (metric tons CO2e)
35

Scope 3, Category 6: Business travel emissions in reporting year covered by target (metric tons CO2e)
6550

Scope 3, Category 7: Employee commuting emissions in reporting year covered by target (metric tons CO2e)
11057

Scope 3, Category 8: Upstream leased assets emissions in reporting year covered by target (metric tons CO2e)
500

Scope 3, Category 9: Downstream transportation and distribution emissions in reporting year covered by target (metric tons CO2e)
35098

Scope 3, Category 10: Processing of sold products emissions in reporting year covered by target (metric tons CO2e)
12

Scope 3, Category 11: Use of sold products emissions in reporting year covered by target (metric tons CO2e)
221861

Scope 3, Category 12: End-of-life treatment of sold products emissions in reporting year covered by target (metric tons CO2e)
68225

Scope 3, Category 13: Downstream leased assets emissions in reporting year covered by target (metric tons CO2e)
0

Scope 3, Category 14: Franchises emissions in reporting year covered by target (metric tons CO2e)
0

Scope 3, Category 15: Investments emissions in reporting year covered by target (metric tons CO2e)
0

Scope 3, Other (upstream) emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Scope 3, Other (downstream) emissions in reporting year covered by target (metric tons CO2e)
<Not Applicable>

Total Scope 3 emissions in reporting year covered by target (metric tons CO2e)
1277542
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Total emissions in reporting year covered by target in all selected scopes (metric tons CO2e)
1277542

Does this target cover any land-related emissions?
No, it does not cover any land-related emissions (e.g. non-FLAG SBT)

% of target achieved relative to base year [auto-calculated]
44.3373558568658

Target status in reporting year
Underway

Please explain target coverage and identify any exclusions

Coverage: This target includes 100% of our Scope 3 emissions. It is a company-wide target.

Exclusions: None

We have submitted this target to SBTi for validation and we understand it complies with the relevant SBTi requirements and standards so we believe it is science-based

Plan for achieving target, and progress made to the end of the reporting year

We have been taking action on various elements of our Scope 3 emissions since 2019, and our target is to reduce our 2021 emissions by half by 2030. We take 2021 as
our baseline year because that was the first year that we achieved a full scope 3 greenhouse gas inventory, which was third-party certified by SCS Global Services. Since
2021, we have reduced our Scope 3 emissions by more than 21%. With that progress, we are on track to achieve our 2030 target.

We will achieve our 2030 targets through a climate action plan centered on four pillars, Reduce, Renew, Restore, and Rethink.

Reduce: This is the heart of our strategy. We design for sustainability - to ensure every generation of Logitech products, experience, and service is better than the last, with
a reduced carbon impact. For example, in CY22, we achieved absolute carbon reductions due to our use of Next Life (recycled) Plastic, Low Carbon Aluminum, and
Printed Circuit Board (PCB) Optimisation. Further info on these programs is provided in this questionnaire.

Renew: We are transitioning away from fossil fuels. We use supply chain intelligence to identify and map the energy footprint of our full value chain, and we work in
partnership with our partners and suppliers to transition to renewable electricity. Other sections of this questionnaire provide further information on this aspect of our
strategy.

(Restore: We are addressing the full residual impact of our corporate carbon footprint by purchasing certified quality carbon offsets and removals. We recognize these
purchases are not a pathway to absolute carbon reductions and our carbon reduction targets. Still, we prioritize these instruments to support the people and the projects on
the front line, help climate-impacted communities and ecosystems, and consider them additional to our carbon reduction targets).

Rethink: We are rethinking how we do business, innovating our materials, supply chains, and go-to-market opportunities. We will adopt business model changes while
delivering aggressive, science-based, absolute reduction targets and renewable electricity on existing and new business models.

List the emissions reduction initiatives which contributed most to achieving this target
<Not Applicable>

Target reference number
Abs 3

Is this a science-based target?
Yes, we consider this a science-based target, and the target is currently being reviewed by the Science Based Targets initiative

Target ambition
1.5°C aligned

Year target was set
2021

Target coverage
Company-wide

Scope(s)
Scope 1
Scope 2
Scope 3

Scope 2 accounting method
Market-based

Scope 3 category(ies)

Category 1: Purchased goods and services

Category 2: Capital goods

Category 3: Fuel-and-energy-related activities (not included in Scopes 1 or 2)
Category 4: Upstream transportation and distribution
Category 5: Waste generated in operations

Category 6: Business travel

Category 7: Employee commuting

Category 8: Upstream leased assets

Category 9: Downstream transportation and distribution
Category 10: Processing of sold products

Category 11: Use of sold products

Category 12: End-of-life treatment of sold products
Category 13: Downstream leased assets

Category 14: Franchises

Category 15: Investments

Base year
2021

Base year Scope 1 emissions covered by target (metric tons CO2e)
556
